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Continued growth in US exports to
Middle East & North Africa

During the first six months of 2008, total direct exports of American hardwood logs, lumber and veneer to the MENA region grew by
29.3% in value, reaching $38.5 million. The main US hardwood product exported to the region — hardwood lumber — saw a marginal
downturn in volume terms during the period, falling by 1.1% to 22,187 m’, but rising by 5.8% in value to $16.7 million. At the same
time, shipments of both hardwood veneer and logs grew significantly, increasing by 67.0% to 510.0 million and by 47.6% to $11.8 mil-
lion (22,322 m®) respectively.

Lumber sees steady
increase US hardwood exports to the Middle East & North Africa

The volume of exports of US
hardwood lumber to the January to June 2007-2008 (S,000)
MENA region actually de-
creased during the first six
months of this year, as com-
pared to 2007. However,
the fall was not hugely sig-
nificant at -1.1% and was
mainly due to the continued
decline in exports to Saudi
Arabia (-29.4%), as well as a
drop in shipments to Israel
(-17.4%). However, there
was also a decrease of 4.2%
in shipments to the UAE 6,000
during the period, which is a
little surprising considering 4,000
the massive increase in de-
mand for hardwoods in re- 2,000
cent years. This said, the
UAE’s imports of US hard- 0
wood lumber in value terms Logs Lumber Veneer
actually increased during
the six month period, rising
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While decreases were seen in shipments
to the top three MENA markets for US
hardwood lumber, significant increases
were seen in shipments to Egypt, Jordan,
Turkey and Lebanon during the period,
spurred on by major increases in construc-
tion activity in these markets.

Overall, shipments of US hardwood lum-
ber to the region grew by 5.8% in value to
$16.7 million during the first six months of
this year. While decreases were seen in
shipments to Israel, Saudi Arabia, Qatar
and Kuwait, significant increases were
seen in the UAE, Egypt, Jordan, Lebanon
and Turkey.

In terms of species, US hardwood lumber
exports to the Middle East continued to
be dominated by red oak in the first six

months of 2008, which accounted for
some 7,218m> or 32.5% of total exports.
However, this percentage is lower than it
was during the first half of 2007 (39.0%)
and the previous years, when red oak ac-
counted for around 75% of all US hard-
wood lumber exported to the region. Until
this year, this downturn was easily attrib-
uted to a change in one market, Saudi
Arabia, which once imported the vast ma-
jority of red oak in the region. However, it
now seems that there is a general move
away from red oak in most MENA region
markets and that white oak and ash are
becoming far more important. This is
mainly due to the influence of US and
European fashions in the region, which is
where many of the architects and interior
designers originate from.

Significant increases were seen in ship-
ments of ash to the region, which grew by
18.3% to 5,196m>, as well as white oak,
which grew from 1,745m? in January to
June of 2007 to 3,277m? this year. In-
creases were also seen in walnut ship-
ments (80.3%), which is very much in fash-
ion for hotel, commercial and residential
interiors.

The change in the mix of US hardwood
species exported to the Middle East &
North Africa region during the first half of
this year has resulted in a change in the
average unit value of shipments. This grew
from $702 per m? in January to June 2007
to $751 per m® in the same period this
year.

US hardwood lumber exports to the MENA region — January to June 2007-2008

Volume (m°) Value (5,000)
2007 2008 % chg 2007 2008 % chg
UAE 5,546 5,315 -4.2 4,291 4,771 11.2
Israel 4,796 3,960 -17.4 2,621 2,403 -8.3
Saudi Arabia 4,336 3,062 -29.4 2,837 2,183 -23.1
Egypt 1,618 2,559 58.2 1,152 1,716 49.0
Jordan 1,554 1,981 27.5 1,265 1,436 135
Lebanon 750 1,234 64.5 543 1,017 87.3
Turkey 474 1,574 232.1 302 986 226.5
Qatar 966 929 -3.8 730 657 -10.0
Oman 629 690 9.7 611 656 7.4
Kuwait 599 480 -19.9 505 474 -6.1
Bahrain 570 211 -63.0 517 207 -60.0
Morocco 349 157 -55.0 293 133 -54.6
Libya 215 35 -83.7 75 20 -73.3
Tunisia 36 0 n/a 10 0 n/a
Total 22,438 22,187 -1.1 15,753 16,660 5.8

Source: US Census Bureau

Veneer shipments rise steadily
While the Middle East and North Africa
market for US hardwood lumber remained
more or less stable during the first six
months of this year, direct shipments of
hardwood veneer from the United States
increased by a very significant 67.0% to a
value of $10.0 million. A substantial fall of
37.5% in shipments to the main market —
Egypt — was offset by rises in exports to
the UAE (344.0%), Turkey (29.6%), Israel
(72.5%), Lebanon (209.1%) and Saudi Ara-
bia (66.0%).

Although impossible to determine accu-
rately due to recent changes in HS codes,
US hardwood veneer shipments to the
Middle East remained dominated by red
and white oak last year, with the remain-

der being accounted for by a wide range
of species.

Hardwood log exports develop

substantially

Although not a value-added product and,
therefore, not promoted by the AHEC pro-
gramme, it is important to note that ship-
ments of US hardwood logs to the MENA
region have increased significantly in re-
cent years. During the first six months of
this year, exports grew by 65.8% to
22,322m> and by 47.6% to $11.8 million as
compared to the same period in 2007.
While a large proportion of this trade
went to Turkey, which has had a long tra-
dition of importing hardwood logs and

converting them domestically, there was
also significant growth in US hardwood log
shipments to the UAE, Israel and Saudi
Arabia. Market commentators confirm
that new sawmills have been opened in
recent months and years and, also, that
dry kilns are being purchased from
Europe. It is likely that these develop-
ments are already having an impact on the
volume of US hardwood lumber shipped
to the region and that this impact will in-
crease in the coming years. However, it is
also likely that US hardwood lumber ship-
ments will continue to increase in the near
future, as the construction boom develops
further.
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Hardwood Events

in Europe, Middle East

26-30 Oct

26-29 Oct

13-16 Nov

15-19 Nov

12-17 Jan

2-5 April

13-19 May

18-22 May

& India

Interbuild Birmingham

w4 Birmingham
New Delhi

Index Interfurn

Intermob Istanbul

2009

BAU 2009 Munich

Bouwbeurs Utrecht

Panelexpo New Delhi

Interzum Cologne

Ligna Hannover

Batimat

If you would like more
information on AHEC's
participation in these events or
would like to know how to
attend, please contact

Melissa Green at:
melissa.green@ahec.co.uk

David Adjaye chooses American
tulipwood for landmark “Sclera” pavilion

This year’s world renowned
London Design Festival sees
architect David Adjaye in a
unique collaboration with
the American Hardwood
Export Council to create a
dramatic pavilion of Ameri-
can tulipwood. The pavilion
will stand at the Southbank
centre, near the back of the
Royal Festival Hall, from 13
September to 12 October.
Named “Sclera”, the pavilion
demonstrates the flexibility
of American tulipwood in a
unique application which
blurs the boundaries be-
tween architecture, design,
engineering and sculpture.
To David Adjaye, the name
“Sclera” means a ‘space
from my viewpoint’ as well
as the more medical defini-
tion (the outer enclosure of
the eyeball). It's not surpris-
ing therefore that the pavil-
ion is elliptical, with a large
inner chamber whose airi-
ness and freedom is empha-
sised by the lightness and
transparency of the timber construction.
Its open design invites visitors to experi-
ence the stunning effect of light and con-
trast in the curved interior.

David Adjaye selected American tulip-
wood for its inherent flexibility, strength,
attractive grain and varying colour hues of
pale yellow through to mid brown. Its
working properties make tulipwood suit-
able for a wide range of applications, but
it is not generally specified for external
applications or such large scale projects.
Leading wood preservation specialists
Osmose have been technical advisors to
the project and will be working closely
with AHEC in the coming months on fur-
ther research to extend tulipwood’s range
of potential applications for external join-
ery and cladding.  German fabricators
Hess Wohnwerk faced a significant chal-
lenge in the size of the pavilion structure
and the amount of wood involved. The
pavilion was transported in four trucks
from Germany and constructed on site by
UK company Mtech, working together
with Hess Wohnwerk specialists.

European Director of the American Hard-
wood Export Council David Venables says:
“This has been an extraordinary project
for us. We were delighted when David
Adjaye chose American tulipwood - a

wood normally associated with more

7

mundane applications. This project shows
it literally in a new light and the result is
spectacular”.

“Sclera” stays in place until the Frieze Art
Fair (16—19 October). It will be offered for
sale at Phillips de Pury & Company’s Lon-
don Contemporary Art Evening sale in
October.

Would you
like a grading
workshop?

We can offer workshops, giving practi-
cal demonstrations of the NHLA rules
for grading hardwood lumber for
groups/associations or even individual
companies. We can also provide gen-
eral information on American hard-
woods through seminars, which we
can hold for traders, manufacturers
and architects/interior designers.

If you have any suggestions for what
AHEC can do to directly help you,
please feel free to contact us:
melissa.green@ahec.co.uk
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American hardwood
lumber grading
Q&A series: article no.9

by Bob Sabistina (bshardwoodsl@yahoo.com) - Grading consultant to
the American Hardwood Export Council

The Grading Rules for North American hardwood lumber were established over 100
years ago by the National Hardwood Lumber Association (NHLA), which is now head-
quartered in Memphis, Tennessee. | have been writing a series of articles for the past
two years, answering a variety of questions pertaining to the application of these
rules. This month’s article answers some of the questions | have received over the past
few months and these questions come from all over the world.

Question 1: We are a large flooring manu-
facturer in China. We recently received
orders for American walnut solid flooring.
Our customer in Europe was concerned
that some of the pieces were a softer den-
sity than others. What can we do to en-
sure our floors, which are guaranteed for
10 years, hold up?

Answer 1: Well, you have opened a big
subject that skirts the grading rules and
gets into industry practice and flooring
guidelines. Firstly, the NHLA grading rules
do not address hardness. As discussed in
previous articles, they are a measuring
tool for determining the percentage of
clear, defect-free wood on the face of the
board. You have told me that you are us-
ing No. 1 and No. 2A Common grades,
which are the sensible choices for your
flooring. | have spoken with several wal-
nut suppliers and no one is interested in
sorting for density. This would be an al-
most impossible task from a mill’s stand-
point and, honestly speaking, a waste of
time. So, let’s talk about hardwood floor-
ing and our practice in North America.

The National Wood Flooring Association
(NWFA) and the National Oak Flooring
Manufacturers Association (NOFMA) are
the two primary groups that have set
guidelines for solid wood flooring. Both
use the Janka Hardness Scale* as a means
of comparing densities or hardness for a
wide variety of woods from all over the
world. A tropical species such as jatoba
(Brazilian cherry) is in the 3000 hardness
range, compared to hard maple and oak,
that are in the 1300 range. American wal-
nut is around 1000, which is on the lower
end of the scale. This does not imply that
you cannot use walnut for flooring, as it is
entirely suitable for residential use. In
fact, | even have it in my family room.

All hardwood flooring needs to be cared
for properly. The biggest problem is

caused by ladies’ high heels and the pres-
sure exerted will dent even the hardest of
woods. Removing your shoes when enter-
ing the home is a great idea and is the
custom in many parts of the world.

To answer your customer’s concern, it is
my experience that when hardwood floor-
ing manufacturers guarantee their floors,
this covers machining defects. Once the
floor is successfully installed, the guaran-
tee/warranty covers the finish, not the
wood. There are many very high end
manufacturers selling American walnut
flooring without density being an issue. As
| always used to tell my flooring custom-
ers, you are walking on the finish, not the
wood. | encourage you to look up NWFA
(www.woodfloors.org) and NOFMA
(www.nofma.org), as well as the Janka
Hardness Scale.

Question 2: | recently purchased some No.
2A Common white oak. There are a lot of
splits, knots, and bad ends on the majority
of the boards. Are these allowed?

Answer 2: This question needs to be in-
cluded in every article | write pertaining to
the NHLA grading rules. The No. 2A Com-
mon grade is required to have a minimum
of 50% clear, defect-free wood on the
poor face of the board. Splits, knots, and
bad ends are unlimited on the other 50%
of the board. Obviously this is a worst-
case scenario. When a grader is sorting
through the full output of the logs being
processed, there is always a range of qual-
ity within each grade. For example, No. 2A
Common needs a minimum of 50% clear
and will include all boards up to but not
including the next best grade, in this case
No. 1 Common, which must be 66%%
clear.

| always stress when teaching the rules
that they are based on the percentage of
good wood, not the bad. If you take a 10

4

foot board that has a big split 4 foot long,
which makes that end unusable, and it is
shipped as is, the grade will be No. 2A
Common because 60% of the board is
defect-free. If you think about it, if the
shipper cuts this 4 foot off, the board then
becomes 100% clear and priced as Selects
and Better. The pricing for each grade
depends on the grade, which depends on
the percentage of clear wood on the
board. Another point worth mentioning; a
clear cutting from No. 2A Common is just
as high a quality as the same area as on an
FAS graded board. There just isn’t as much
of it and the price reflects this.

Question 3: Where can | get training in the
NHLA grading rules?

Answer 3: My first answer to this is to
contact NHLA (www.nhla.com) and come
to America, where they conduct both the
intensive long course and short courses,
which last only a few days. Since this arti-
cle is spread out all over the world, my
next response is to contact your nearest
AHEC office and see when and where we
will be conducting grading seminars. You
can even request for us to come to your
area if there is an association or big
enough group interested. AHEC's goal is to
get as much information about American
hardwoods into your hands and heads,
making it easier for you to make decisions
about the source for all your hardwood
needs.

Question 4: We recently purchased some
Selects & Better hard maple and were
disappointed with the wide variety of col-
ours after we surfaced it. Do the grading
rules address this?

Answer 4: | wrote a complete rundown of
the sorting process for hard maple last
year. Anyone interested in a copy can con-
tact me. Having said that, the grading
rules for hard maple address sapwood
(white) sorts and heartwood sorts. After
speaking with you, you wanted the white
colour. The boards you surfaced ranged
from very white to a slight pinkish colour.
The grading rules do not address the de-
gree of whiteness, only that they be sap-
wood and stain-free. There are certain
times of the year when it is best to harvest
hard maple, namely in the winter, which
tends to produce a more consistent colour
within a region. The slight variation can be
attributed to the fact that hardwood is a
naturally occurring product with natural
characteristics.

*The Janka Hardness Scale is used to measure the force necessary to

embed half the diameter of a steel, .444 inch ball into the wood.
Woods scoring a high rating on the Janka scale are considered harder.
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