Middle East Issue 14—May/June 2008

Positive start to 2008 for American
hardwood exports to MENA region

Continuing the trend seen in total exports of US hardwoods to the Middle East and North Africa during 2007, exports during the
first quarter of 2008 increased by 29.4% in value as compared to same three months last year. Exports of American hardwood logs,
lumber, veneer and flooring reached a total value of US516.9 million, as compared to US$13.1 million during the same period in

2007.

Increases in shipments of all US
hardwood products

Not only was there an overall increase in
the value of US hardwood exports to the
region during the first quarter of this year,
but increases were seen in all individual
products. Lumber, the most significant US
hardwood product exported the region,
grew by 10.4% in value to USS$7.5 million
and by 9.1% in volume to 10,371 m>. Ex-
ports of hardwood logs and veneer from
the United States also grew significantly
during the January to March period of this
year, rising by 29.7% and by 76.1% respec-
tively. Shipments of hardwood flooring
from the US grew marginally during the
period, but remained relatively low.

UAE largest buyer of US hardwood
products

Exports of US hardwood logs, lumber, ve-
neer and flooring to the United Arab Emir-
ates reached a value of USS$S4.1 million
during the first three months of this year
and accounted for 24.3% or just under
one quarter of all US hardwood shipments
to the MENA region. Of course, some of
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these products are re-exported to
neighbouring countries and not all remain
in the UAE itself. What is certain, how-
ever, is that the UAE is fast developing in

to a trading and manufacturing hub for
the entire region and beyond and that it is
the single largest driver of hardwood de-
mand in the Middle East and North Africa.
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American hardwood
lumber grading Q&A
series: article no. 7

by Bob Sabistina - Grading consultant to the American

Hardwood Export Council

The Grading Rules for North American hardwood lumber were established 100 years ago
by the National Hardwood Lumber Association (NHLA), which is now headquartered in
Memphis, Tennessee. | have been writing a series of articles for the last year, answering
a variety of questions pertaining to the application of those grading rules. This month’s
article will deal with grading issues that originate at the sawmill and the procedures that
shipping inspectors must go through before the lumber is loaded in to a container for

shipment.

Question 1: We learned that the Appala-
chian region is the best producing area for
quality hardwood. We always request that
the hardwood supplier is from this area.
How can we make sure that the supplier
keeps their commitment and only sends
us lumber from this region?

Answer 1: Most importantly, when pur-
chasing American hardwoods, you need to
build a relationship with your supplier.
This begins with a trip to the United States
and visiting the areas you want to buy
from. The Appalachian region extends
through most of the eastern third of
America and covers the vast majority of
the US hardwood resource. Buying from a
reliable supplier, such as a member of the
American Hardwood Export Council
(AHEC), doesn’t always guarantee success,
but these are suppliers who are commit-
ted towards export markets. What truly
guarantees a profitable transaction is do-
ing business with a company who you
have established a relationship with and
they in turn have a keen interest in your
company.

As far as the Appalachian region being the
best source for American hardwoods, it
very much depends on the type of product
you are producing, or if reselling, the type
of end-user you want to target. For exam-
ple, if you are a manufacturer, and you are
making a line of maple kitchen cabinet
doors, where colour is critical, you will
probably have more success buying from a
northern company, as this is where hard
maple is more consistently white in col-
our. Conversely, if you are producing ma-
ple kitchenware, such as butcher blocks,

cutting boards, or wooden utensils, colour
is not as important and price will be more
of an important consideration.

As a buyer of US hardwood, you really
need to invest some time and money and
visit the USA in order to get a good feel for
what is available and from where. Most
importantly, you need to establish some
good relationships with potential suppli-
ers. Oh, and by the way, with the current
weak dollar, it is an extremely good time
for you to come and visit!

Question 2: How can the supplier make
sure the grade is consistent? We have
been told that certain mills produce lower
quality than others and sometimes we
need to make specify which mill the lum-
ber comes from. How can we be confident
that we end up getting the correct lum-
ber?

Answer 2: See Question 1. It sounds from
both your questions that you have had
difficulty getting consistent hardwood
shipments. | don’t know where you are
located, but | would assume that you have
been approached by several very good
companies. However, if price is more of a
factor in your buying decisions then the
quality shipped will vary greatly according
to price.

You also mention that your supplier is
sourcing wood from various mills. This
suggests to me that they are commis-
sioned to supply you at a more or less
fixed price. If this is the case, they are sim-
ply working at that price level and trying
to meet that objective. Hardwood suppli-
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If you would like more
information on AHEC's
participation in these events or
would like to know how to
attend, please contact Lucy
Peacock or Melissa Green at:
lucy.peacock@ahec.co.uk or
melissa.green@ahec.co.uk
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ers are all working with the relatively
same operating costs to produce their
products. Your price will reflect the quality
you receive. One suggestion | could make
is to buy directly from a sawmill. Theirs is
a relatively centralized origin for the tim-
ber thus producing a fixed regional prod-
uct. Again | cannot stress enough how
important it is for you to build a relation-
ship with your supplier and to focus on a
producing area rather than just the price.

Question 3: We purchased some ash logs
from the USA for veneer production. After
we opened several of the logs, we ran into
some brown discolouration. Is this permit-
ted?

Answer 3: The brown flecks sound like
what we describe in AHEC's lllustrated
Guide to American Hardwood Lumber
Grades as glassworm. This is not a worm
at all but a discolouration of the wood
caused by certain insects living in the ash
tree. When grading ash lumber these are
not considered to be a defect. When deal-
ing with logs, they would be virtually im-
possible to detect through the bark. Occa-
sionally, if the end of the log hasn’t been
waxed or painted, you can see these
brown flecks between the growth rings,
similar to the gum streaks found in black
cherry. The only suggestion | can offer you
is to go back to your supplier and see if he
can help. As far as log grades, well they
are virtually non-existent.

Question 4: We bought some No. 2 Com-
mon tulipwood and some of the bundles
were very dark. My supplier claims they
are from mineral water from the soil. Is
this correct? Can we ask the supplier to
leave these pieces out of our next ship-
ment?

Answer 4: No. 2 tulipwood is a combina-
tion of No’s 2A and 2B, but most impor-
tantly a medium quality utility-type grade.
The colour you describe sounds like it
could be a couple things, neither of which
is a considered a defect in this grade.
Tulipwood gets a purple-blue mineral col-
our that is typically left out of No. 1 and
Better. It is a result of the trees growing
conditions such as soil type and geogra-
phy. The discolouration could also be a
result of sap stain, which is fungal in na-
ture. This gray-black colour is not a defect
in No. 2 tulipwood, because it is generally
not detrimental to the boards structure or
strength. Of course you can ask your sup-
plier to leave these boards out, but be
prepared to pay for this service. | am curi-
ous, what are you using this material for?

Question 5: | need a supplier to cut me
20mm hardwood for our flooring factory.
Why can’t US producers supply me with
this size?

Answer 5: The typical production sizes for
US supplier are one inch and thicker, or at
25.4mm and thicker. The problem with

cutting this uncommon size you ask for is
that out of a typical run of logs through
the mill, all grades will be produced. If you
were prepared to 20mm lumber in all the
grades that are generated in the mill, then
| am sure you could get what you are look-
ing for. However, the problem | have seen
is that the buyer wants only certain grades
and this leaves a load of 20mm lumber for
the mill to try to find a buyer for, which,
inevitably, is all the high grade lumber
that was generated.

As the US hardwood industry becomes
more and more entrenched with the
global market, the whole concept of met-
ric sizes needs to be considered. If the
overseas buyer cannot get US sawmills to
furnish the sizes both in width and thick-
ness they need, there could be even more
of a move towards buying logs from the
us.

Post Script: If you have any questions re-
garding the NHLA grading rules or termi-
nology pertaining to American hardwoods
you can contact me at: bshard-
woods@hotmail.com | will try to answer
all in upcoming issues. For more informa-
tion on available literature pertaining to
the grades, as well as species and upcom-
ing seminars, please contact AHEC di-
rectly.

Favoured by some of the world’s leading
designers, including Renzo Piano and
Rafael Moneo, American cherry (Prunus
serotina), also known as American black
cherry, is a shining example of the sustain-
ability of American hardwoods. It grows
throughout the states of the Eastern USA,
including Virginia, West Virginia and New
York States, with much of the commercial
supply coming from private land. In the
federal-owned Allegheny Forest, which
spans parts of Pennsylvania and New York
States, the species has benefited enor-
mously from the extensive programmes of
regeneration that began in the USA over
one hundred years ago. The statistics
speak for themselves. By 1900 forest
cover in the state of Pennsylvania had
been reduced to less than 10% of the land
and 4 years later fire and disease in-
creased the damage. Sixty or so years on,
68% of Pennsylvania was covered by for-
est as a direct result of the careful man-
agement of natural regeneration, forest
graduate training and legislation. The
state is now one of the largest annual pro-
ducers of hardwood lumber in the USA.

The charm

Rome
Audito- g
rium
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The American cherry, with its prolific
power of regeneration, has proved to be a
perfect species for good forest manage-
ment because it does not need to be re-
planted.

With a heartwood that varies from rich
red to reddish brown, American cherry
wood is used for a wide range of applica-
tions including furniture, panelling, floor-
ing and joinery as well as musical instru-
ments and consumer goods such as toys.
The simple lines of the Shaker furniture of
the 19™ century show off its distinctive,
fine and uniform grain and smooth tex-
ture.

And these are the qualities which have
attracted designers of the stature of
Renzo Piano, whose legendary love of
wood is exemplified in the use of Ameri-
can cherry for one of the most remarkable
public buildings in Europe - the Rome
Auditorium.

It is a quite outstanding species, often
with distinctive and unique markings
which enhance its appeal and reputation
as one of the most beautiful of American
hardwoods. Gum pockets and pin knots,
as well as sapwood found in cherry are
permitted under the National Hardwood
Lumber Association (NHLA) grading rules
for this species. And it’s these characteris-
tics that can result in very individual
pieces which are much sought after by
designers and architects around the
world.

General description

American cherry’s red to reddish brown
heartwood will darken on exposure to
light to contrast with a creamy white sap-

wood. This medium weight wood has a
fine uniform straight grain, sometimes
similar to that of hard maple, which is less
dramatic than in many other American
hardwood species. It has a smooth tex-
ture and may naturally contain the brown
pith flecks and small gum pockets which
give it its unique appearance. It's hard
and stable with a smooth texture that
takes a finish very evenly, resulting in a
silky lustre.

Working with American cherry

American cherry is of medium density and
strength with good wood bending proper-
ties and shock resistance. It is easy to ma-
chine and its stability means that it nails
and glues well, making it versatile across a
range of applications from cabinet making
to musical instruments.

When sanded, it stains and polishes ex-
ceptionally well, with a smooth result
which dries fairly quickly. Shrinkage rate
is moderately high, but it will stay dimen-
sionally stable after kiln drying.

Rated as resistant to heartwood decay,
the sapwood is liable to attack by the
common furniture beetle and the heart-
wood is moderately resistant to preserva-
tive treatment.

American cherry - Facts & figures at
a glance

Average Weight (12% M.C.): 561 kg/m>

Average Volumetric Shrinkage : 9.2% (Green to 6%
M.C.)

Modulus of Elasticity: 10,274 MPa

Hardness: 4,226 N

Beauty & performance

When designer Renzo Piano won his battle
with the Rome City authorities to use
wood in his designs for a new auditorium
in Rome, he chose American cherry for the
floors and walls throughout a group of
performance venues which were part of
the Auditorium complex. With solid wood
for the flooring and joinery of the venues
and veneer for the acoustic and ceiling
panels, the complex has become a show-
case for the beauty and versatility of
American cherry. Even the rehearsal
rooms, one of them large enough for a full
symphony orchestra and chorus, are like
black cherry boxes, sealed from the dis-
tractions of the outside world.

For Spanish architect Rafael Moneo the
rich red tones of American cherry made it
a natural choice for the wall panels and
furniture in a major renovation project for
the Navarra National Archive in Pam-
plona. In stunning contrast with pale ma-
ple flooring, Moneo specified American
black cherry for its natural qualities, warm
tones and unique colour variations which
are enhanced by the building’s lighting.
And its distinctive grain and intense colour
also made it the natural choice for archi-
tects designing a new headquarters for
the oldest watch manufacturer in the
world, Vacheron Constantin, in the home
of watchmakers, Geneva, Switzerland.
The combination of two materials, wood
and stainless steel, and the use of natural
light gave the building, situated in natural
parkland, a sense of space and form, with
the warmth of American cherry floors
throughout juxtaposed with the precise
lines and luminosity of stainless steel.

Vacheron
Constantin
Photo:
Gitty

Daragar

At a time when sustainability is the watch-
word for architects and the building indus-
try, there is a great story to tell about
American hardwoods and the natural re-
generation which keeps American forests
growing.  American cherry, one of the
fastest growing and most versatile and
adaptable of species, is a great example.
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